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DEAR RESIDENTS
February may be the shortest month, 
but there’s much to love about this time 
of year in Los Angeles! In addition to 
sharing love with friends and family 
on Valentine’s Day, we can indulge in 
our love for entertainment with the Grammys and the Academy Awards, 
explore our love for history on Presidents’ Day and Black History Month 
events (celebrating our city’s and neighborhood’s rich diversity), the 
NBA season in full swing, and our passion for pro football, culminating 
with the Super Bowl.

Speaking of football, pro legend Jim Brown, along with wife Monique 
and their children, continue to champion the benefits of community 
service with their organization Amer-I-Can, and their other involvements. 
Late winter is also a great time to look ahead to Spring Break and 
Summer vacation, as well as consider fresh new ways to fix up our 
homes and enjoy the great outdoors.

Elyse Glickman | Content Coordinator

FEBRUARY 2018

STUDIO CITYSouth

Elyse Glickman
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Some people are called “triple threats” when they do at least 
three things exceedingly well. On that score, Jim Brown is a 
real champion. He first made his mark as an American football 

legend at Syracuse University and, later, the Cleveland Browns as 
a fullback between 1957 and 1965. He then followed up his career 
on the gridiron with a winning run in Hollywood as an actor, from 
his breakout role in The Dirty Dozen, to working with renowned 
directors like Spike Lee and Quentin Tarantino.

Today, he’s excelling in philanthropy with the Amer-I-Can 
Foundation for Social Change, which he founded and is marking 
its 30th anniversary in 2018. He also can count founding the Negro 
Industrial Economic Union (which later became the Black Economic 
Union) in 1957 as one of his accomplishments, bringing in some  
of the nation’s top athletes, celebrities, business leaders, and 
community activists.

His wife, Monique, has worked alongside Jim for over 20 years 
and oversees the operation as its CEO. She has enjoyed successful 
runs in modeling, programming at local radio stations in her native 
Buffalo, and a few impressive acting credits. However, she has more 
recently gained recognition as a producer. Her resume includes two 
productions for the NFL Network, “Jim Brown: 80 and Running,” 
and “Jim Brown: A Football Life.” She is executive producer of “Jim 
Brown: Amer-I-Can Dream,” which won accolades at The Cleveland 
Film Festival, as well as praise among numerous critics. 

“One of the most challenging things is gaining the confidence of 
young men and women who feel left out and who feel they don’t 
have much of a chance,” reflects Jim, on response to the way the film 

By Elyse Glickman | Photos by Taj Stansberry
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documented his commitment to the charity he founded. “For them 
to trust you and feel encouraged to do what they need to do to make 
headway in the world is (what’s most rewarding). And it’s work that 
goes on forever.”

“Jim was extremely moved by the premiere of his documentary in 
Los Angeles,” Monique says. “Several Amer-I-Can graduates, former 
Crips and Bloods, came out to pay tribute to his efforts. As Jim is 
known as a great contributing force to the “cease fire” between the 
Crips and Bloods in Los Angeles in the 1990s, he expresses that 
football and acting are not his legacy. Amer-I-Can is his legacy. 
And since meeting Jim, it is my legacy, too.” 

Both show no signs of slowing down. 
In addition to fulfilling family 
commitments and steering Amer-
I-Can, she is the executive 
producer of an upcoming 
Showtime series, “The Ali 
Sumit,” based on the famous 
meeting Jim called in 
1957 to determine whether 
some of the nation’s most 
accomplished black athletes, 
celebrities, and business and 
community leaders would 
support Muhammad Ali’s decision 
to serve as a conscientious objector 
in Vietnam.  

“It was and is more important to me to 
work with like-minded people to bring 
about a change in this country, and do what 
I could to bring about (that change),” Jim 
said. “I was able to capitalize on the fact 
that I was visible in sports and in movies 
and could reach a greater number of people 
about the importance of correcting the 
injustices. When I get asked about my 
legacy, I say that people who are doing the 
most important work don’t get publicized. 
You do this work not to be recognized by 
the general population, but because you 
have the motivation and methodology 
to go into a community to create more 
opportunity for those living in it, which 
could lead to greater change for all  
human beings.”

This shared commitment extends to son 
Aris, 16, daughter Morgan, 14, and a pair 
of dogs, which round up this winning 
team. Monique says that every time the 
family returns to the home and household 
they’ve built together, all feel at peace and 
centered. “We enjoy our neighbors of more 
than 30 years, and enjoy meeting new 
ones,” she says. “Many we have met while 
walking our dogs. Everyone seems to 
look out for one another. We have become 
lifelong family friends with several and 
enjoy neighborhood dinners and parties.”

“I love the privacy, and the nature 
surrounding our home,” chimes in Morgan. 

“There’s something special about being able to see the city and the 
Valley from our house, yet be somewhere special. Living here is 
amazing.”

“It might surprise people to know that Jim loves to play chess and 
garden,” Monique continues. “We love spending time at home 
together while nurturing our passions and endeavors. I love to sing, 
while our kids share Jim’s athletic prowess. Aris is involved with 
lacrosse and Morgan in soccer. They both excel in school, with 
Aris enjoying science, and Morgan diving into creative writing and 
literature. Our dogs Cooper and Mimi (both rescue dogs) are like part 

of our family. Mimi’s special talent is that she always seems  
to find a skunk; so, we keep the mobile pet groomers 

pretty busy!”

Jim enjoys telling the story of how he came 
across the property that became the family 

home. “Soon after I did ‘The Dirty Dozen,’ 
I told my agent, Bill Gersh, that I wanted 
to find a house when I returned to L.A. As 
we were driving up the hills off Sunset 
Boulevard, I was wondering why we 
were driving by all of these places that 
had houses hanging off the cliff. But I kept 

my mouth shut. Then we started down this 
one driveway, which ended with this house 

with a great backyard. When I opened up the 
door, I could see the deck, pool, and yard with 

the greatest view. Even before I saw the entire deck 

VIEWING THE LONG GAME
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Thru Feb 18
LA Opera’s Candide 
@Dorothy Chandler Pavilion,135 N. Grand 
Avenue, Los Angeles, CA
Don’t miss this opportunity to witness 
the opera debut of acting virtuoso Kelsey 
Grammer (Frasier), who will share the stage 
with Tony Award-winning actress Christine 
Ebersole in Leonard Bernstein’s Candide. 
The whimsical opera takes the audience on a 
whirlwind tour of human folly and foolishness. 
Brimming with youthful innocence, Candide is 
certain that he lives in the best of all possible 
worlds. An unrelenting series of ridiculously 
unfortunate events makes him question 
everything he has been taught.
Time: Sat. 7pm; Sun. 2pm; Weeknights 
7:30pm Cost: $83-544 
los-angeles-theatre.com

Fri. Feb 2
Wilson Phillips
@Saban Theater, 8449 Wilshire Boulevard, 
Beverly Hills. Wilson Phillips performs an 
evening of songs defining California feel pop 
of the 1990s, and a few new tracks as well.
Time: 9pm  Cost: $87+; SabanTheater.com

Sat. Feb 10
Love Letters to Lee Meriwether 
@Theater West, 3333 Cahuenga Blvd. W, 
Los Angeles
Theatre West, celebrating its 55th 
anniversary, presents a wonderful valentine 
to one of its long-standing members in 
an evening of celebrity toasts, music, and 
memories of her illustrious career (Miss 
America 1955, Batman, Barnaby Jones, etc.) 
and involvement with Theatre West that runs 
the length of its entire history. The tribute is 
followed by a silent auction. 
Time: 6pm Cost: $55 • theatrewest.org

Thurs. Feb 15
California Underground Film Festival
@Al Mulino Italian Restaurant, 3709 E 
Thousand Oaks Blvd,Westlake Village
Although we’re in the height of “Awards” 
season, and the Academy Awards will soon 
be bestowing honors on the year’s big studio 
releases and A-List celebrities, here’s a fun 
opportunity to get a glimpse of talent behind 
and before the camera who may be the 
Oscar winners of the future.
Time: 4-7pm Cost: $20 • caund.com

Sun. Feb 25
6th Annual “Summer Days” Camp Fair 
@Skirball Cultural Center, Los Angeles
It’s never too early to start thinking ahead to 
summer vacation, and you can start planning 
ahead with this kid-friendly camp fair, where 
representatives from over 60 day camps 
in the Los Angeles area will be on hand. 
Whether you are looking for a traditional 
day camp, an art camp, or camps focused 
on special interests like musical theatre, 
computer, cooking, science, sports, academic 
enrichment or comedy, there is something for 
every child! Meet camp directors and staff, as 
well as pre-register for camps that typically fill 
up quickly. Time: Noon-3pm • Cost: free
Skirball.org

Sun. Feb 25
The Harlem Globetrotters
@Staples Center, 1111 South Figueroa 
Street, Los Angeles
While nearly every year brings about a 
different NBA championship team and an 
elite group of hot players and future legends, 
it’s easy to argue the Harlem Globetrotters 
have been champions for decades when 
it comes to basketball fun for the entire 
family. In addition to on-court acrobatics 
a little audience participation, expect the 
unexpected. Time: 2pm • Cost: $32+
StaplesCenter.com

Thru Mar. 3
The Ugly Duckling
@Theater West, 3333 Cahuenga Blvd. W, 
Los Angeles
Storybook Theatre’s fun filled musical version 
of the famous Hans Christian Andersen 
story (adapted by Lloyd J. Schwartz) has 
lots of singing, dancing, and audience 
participation…and even a comical ballet! Ugly 
Duckling learns valuable lessons from the 
audience, Mama Duck and her companion 
dog as she transforms into a beautiful swan 
right before your eyes. Directed by Anthony 
Gruppuso, with music and lyrics by Adryan 
Russ. Time: 1pm • Cost: Adults $15; kids, $12.
theaterwest.org

Thru Mar. 11
The Chinese Wall
@The Lonny Chapman Theater, 10900 
Burbank Boulevard, North Hollywood
This “timely” play was penned by Max Frisch 
in 1946, and still has much to say about 
politics in today’s world. What sort of emperor 
would delight in the completion of a protective 
wall reaching from New York to Berlin? 
Though the question may not be answered 
directly, the audience will experience an 
unpredictable theater event bringing together 
literary characters with real life historical 
figures. Time: 8pm, Sat; 2pm Sun 
Cost: $25 • theGROUPrep.com  

Thru Mar 31
Aladdin
@The Pantages Theater
Disney’s Tony-winning musical is  one of 
Broadway’s finest family shows, and now it 
heads out on its first ever North American 
tour. Based on the beloved movie, Aladdin 
follows our plucky hero as he tries...
Time: 8pm M-F; 2pm/8pm; 1pm/7pm,  
Sat; 1pm/6:30pm Sun • Cost: $68-608 
hollywoodpantages.com

[EVENTS]

FEBRAURY
and knew how many rooms were in the house, I knew this was the 
house I wanted.”

In the years since they married, Monique and Jim have appreciated 
being able to raise their two children in a private, peaceful setting with 
a good view. They also enjoy entertaining friends, or simply spending 
time at home whether that comes in the form of movie night, 
gardening, or playing with the dogs. Though the quiet life suits them, 
they both find themselves giving back to the immediate community 
that has given so much to them.

Adds Monique, “We are a philanthropic family, especial for nonprofit 
organizations with causes close to our hearts. Our family motto would 
definitely be ‘Pay it Forward as we truly believe that whatever you 
give, you receive back many times over. We have raised our children 
to have a similar outlook on life,  
to always have a spirit  
of gratitude, kindness,  
and generosity.”

You Are Going To Africa...Someday?

Infinite Safari Adventures offers a personalized 
Wildlife Safari & Adventure Experience 

We are your Studio City neighbor! 
Call today and make your “bucket list” dream come true! 

818-508-1885 or 
email us at adventure@infinitesafariadventures.com

Well, “Someday” is Now!®
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You’re finally settling-in to the new year now that we’re a 
month in, but you realize that you still haven’t been able to 
start working towards your new year’s goals, or worse yet, 

you haven’t even mustered-up the time to set any goals to begin with 
for 2018. Let’s look at some ways you can help yourself set proper 
goals that are achievable so you can set yourself up for success!

You may have heard of the acronym SMART.  If not, I recommend 
you ingrain this acronym in your brain right now; it’s that important.  

SMART stands for:
S – Specific
M – Measurable
A – Attainable
R – Realistic
T – Time-Bound

•  A goal should be specific versus general in nature.  For example, 
a general health & fitness goal would be ‘to lose weight and get in 
shape.’ But that is very vague. Ask yourself more questions to help 
narrow down that goal to be more specific such as ‘to lose body fat 
so I feel better in a swimsuit this summer.’ That’s a very specific goal.

•  A goal should be measureable. Losing body fat is a very common 
goal, but how do you know you’re on track if you don’t take 
measurements starting from the beginning? The scale only says 
so much, and doesn’t differentiate body fat versus muscle mass. To 
make this goal measureable, you should find a fitness professional in 
your area and obtain a body fat assessment so you can measure and 
track your results as you continue on your health & fitness journey.

•  A goal should be attainable. In the case of losing body fat so you 
feel better in a swimsuit for summer, it’s best to understand that you 

will start to feel better about yourself as you lose body fat, and gain 
muscle mass over the next handful of months. Only so much body fat 
will be lost each month and it will continue as you keep progressing 
and working out both during and after summer as well.

•  A goal should be realistic. Healthy body fat loss commonly ranges 
from 0.5% - 2.0% per month. Having a goal of losing 15% body 
fat in two months is not very realistic. Instead, set your goal for 
something attainable such as 2.0% body fat per month until you lose 
the 15% body fat you desire.

•  A goal should be Time-Bound. Since you want to lose body fat so 
you feel better in a swimsuit this summer, you obviously have a 
goal date in mind…summer. Summer starts on June 20th. If you 
start working out now, you have five months to start feeling better 
in your body so you 
are confident to wear 
a swimsuit in June. 
Thereafter, you can 
continue working out 
to further progress 
your fat loss for about 
another three months 
to achieve that 15% 
body fat loss goal you 
originally determined.

All in all, by using the 
SMART acronym, 
you can help yourself 
set proper health & 
fitness goals that are 
achievable so you set 
yourself up for success!

To set a personal plan for your fitness and nutritional goals, contact Heather 
Binns at 818-925-LIFE or Heather@Renov8.Fitness.

How To Set Proper Goals

JANE, A LEADER, NOT A FOLLOWER

In the wake of frustration that many people have with social 
media, Myopolis™ could be changing the face of social 
media. A well-publicized study released last April (Harvard 
Business Review April 10, 2017) concluded that depression 
may be linked to social media usage. According to a recent 
article from CNBC, Facebook admitted usage could be bad 
for you. The harm stems from reading posts versus interacting 
with others, which can positively impact your mood.

Anyone who used social media during the last election can 
attest to the tiring intensity of the political posts. It becomes 
very uncomfortable when you face the choice of either 
“unfriending” your relatives and co-workers or building 
frustration by reading their divisive opinions.

Myopolis™ cracked that code by adding filters to each 
topic. This allows you to keep your family and co-workers 
while dumping their politics (or cat videos for that matter). 
There are twenty-some filters, including topics such as 
sports, news, fashion, real estate, and so forth. Additionally, 
Myopolis™ gives local influencers a powerful platform by 
ranking the top leaders in each of the categories. The 
category leaders can increase their influence beyond their 
own towns and into the state and national levels.

The map view allows users to see Pings (posts) from their 
own Private Citizens (friends) and the people who they have 
Citizenships with (people they follow). If you’ve ever wanted 
to be known as the leader in sports, fashion, real estate or 
news, now’s your chance.

Myopolis™ is a unique and useful social media platform that 
restores the peace and creates an environment where you’re 
in control of what you see and read.

Is Myopolis™ Changing the  
Face of Social Media?

Download the free app in Google Play and the App Store

FIND YOUR ATHLETE WITHINFIND YOUR ATHLETE WITHIN
                      www.Renov8.Fitness
818.925.LIFE (5433)                   GetFit@Renov8.Fitness

No crash diets. 
No expensive fads. 
No playing soldiers.
Just scientifically-backed, uniquely 
tailored coaching programs with 
YOUR best interests at heart.

No crash diets. 
No expensive fads. 
No playing soldiers.
Just scientifically-backed, uniquely 
tailored coaching programs with 
YOUR best interests at heart.

Contact us for a 
complimentary 

Strategy Session

At Renov8, we like setting goals, and actually helping our 
members achieve their goals. We’re passionate about it and 
pride ourselves on the fact that we build custom fitness/fat 
loss programs that our members stick to long-term. That’s 
a BIG thing…creating a workout plan that is challenging, but 
fun and motivating enough to stick with it.  

Our New Year, New 
You Challenge uses 
fat-loss driven workouts 
and nutrition programming 
designed to transform your 
body, your life, AND your 
lifestyle in only 6 weeks! 
We’ll give you a list of foods 
to eat and avoid so you’ll get 
maximum fat burn. It isn’t 
just about losing inches and 
weight. It’s about getting 
toned and defined in your 

arms, legs, and mid-section.  Here’s how it works:

•  The workouts take place at our facility in North Hollywood 
under the watchful eye of certified fitness coaches.

•  Every workout is designed to put you into the coveted 
“afterburn,” which is a state of having an elevated metabolism 
for well over 20 hours after you’ve worked out.  

•  To get the most out of this 6-week program, we’re going to 
give you a nutrition plan to follow to help you burn maximum 
amounts of fat.

…And as always, you’re going to have a ton of motivation and 
accountability.

HERE’S THE FUN PART...This six-week $2,500 GRAND 
PRIZE challenge starts on Wednesday, February 7th. You’re 
going to do this as a team, gathering your two closest friends, 
family members, and co-workers to compete together.  At the 
end of six weeks, you’ll have lost body fat, gained lean muscle, 
and your team will have a shot at the grand prize. There’s also 
an individual prize for the winning participant with the greatest 
percentage of change!

This is a really fun, motivating and high-energy program to help 
you look and feel AMAZING, that works for any fitness level.  
Reserve your spot at our FREE Kickoff Workshop for this 
special challenge by contacting us at   GetFit@Renov8.Fitness 
or calling 818-925-5433 today.

Kickoff Workshop February 1, 2018 @ 7:30pm
Renov8 Fitness
North Hollywood, CA
Challenge starts February 7th

Renov8 Fitness Transformation Challenge
By Staff, Renov8 Fitness 

By Heather Binns, Fitness Expert / Best-Selling Author / Wellness Educator, Renov8 Fitness | Photos submitted by Renov8 Fitness

Email: ecrowther@farmersagent.com • vangie887@vbcrowtheinsurance.com
Website: www.farmersagent.com/ecrowther • Fax: 818-558-3657

If you’re paying too much for 
insurance we need to talk

For Free Quotes Please Call:
1-818-558-7912

Auto, Home, Life, Business 
Health & Investments

Vangie Crowther
CA Lic. 0C61432
NV Lic. 188796
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…That dreaded measuring sign that you have 
to stand under before you can get on the roller 
coaster ride. You know the one. So humiliating! 
Little Luke’s beef with the world is that he’s never 
old or big enough to enjoy all the cool things life 
has to offer. 

“Little Luke And 
The Ghoster 
Coaster” is a 
gorgeous book about 
a sweet, relatable 
boy who is exactly 
one inch too short 
to ride the infamous 
Ghoster Coaster. 
It’s little Luke’s 
7th birthday in one 
week and his family 
is taking him to 
Adventure Land 

to celebrate. It’s been a year since his last visit 
but he hasn’t stopped obsessing about the ride. 
Determined to finally get on the coaster, Luke goes to Herculean 
lengths in order to grow that extra inch in one week. Does he make 
it on to the Ghoster Coaster? And more importantly, if he does, will 
it meet all of his expectations? 

Little Luke And The Ghoster Coaster provides the gentle lesson to 
be happy in the moment, no matter your size or circumstance. 

Written by Dani Shear and Robin Afrasiabi, available online at 
Amazon or Barnes & Noble. 

Local Author: Dani Shear

6/30/16
Mention Studio  
City Neighbors

COMMUNITY CARES

“Enjoying our beaches.” That statement is likely a part of 
nearly every conversation that begins with, “What do 
you like about living in Los Angeles?” Our beaches are 

our meeting place, as well as a place where families can spend the 
day together, or where surfers can spend some quality time alone 
with the waves. It’s a part of our daily lives, whether we are simply 
glancing at it on our commute to work or breathing in the salty air 
from a blanket on the sand. It can be easy to take for granted the 
majestic beauty of our beaches, but we shouldn’t. 

Thirty years ago, a group of Southern California surfers created 
the Surfrider Foundation to protect our rights and access to these 
beaches, as well as help ensure there is clean water and healthy 
oceans for generations to come.

It began as a protest. Malibu was being threatened by environmental 
pollution and land development, so local surfers took action. What 
started as just a small group of surfers has now grown into more than 
80 chapters and 50 youth groups nationwide, all sharing the same 
mission as the original group of surfers.

There are five key areas in which the Surfrider Foundation focuses 
its efforts: beach access, clean water, ocean protection, coastal 
preservation and plastic pollution. Their philosophy is that our 
beaches should be clean and accessible for everyone to enjoy and 
their mission is to ensure that happens. They do that in several 
different ways. 

One way is through the Blue Water Task Force, a volunteer program 
that tests bacteria levels in our ocean water throughout the year. This 
program also educates the community through identifying problems 
and increasing public awareness.

Rise Above Plastics is a program that seeks 
to reduce the detrimental effects plastics 
have on our marine environment. Did you 
know that the majority of the plastic ever 
created still exists in some shape or form? 
That’s because the very qualities that make 
it durable for packaging make it extremely 
difficult to break down. In fact, plastic is not 
biodegradable. Rise Above Plastics educates 
and provides information on how you can 
reduce your “plastic footprint.”

Ocean Friendly Gardens is a program that 
educates and provides hands-on training to 

homeowners as well as landscape professionals. Its goal is to reduce 
the ocean pollution that comes from water runoff in our streets and 
storm drains. 

Surfers can become “citizen scientists” through Smartfin, another 
Surfrider Foundation program devised and launched by surfers in 
May 2017. By collecting data on our changing ocean chemistry 
through a surfboard fin with sensors, surfers in Southern California 
contribute valuable data while connecting them to their communities 
in a meaningful way.  

The Surfrider Foundation also organizes beach cleanup days 
throughout the country, stretching from Hawaii to the West Coast, 
and from our East Coast to Puerto Rico. To date, more than 86,000 
pounds of trash has been removed from our beaches. In addition, 
they also have an Ocean Friendly Restaurant program, where 
restaurants earn that distinction by adhering to specific guidelines.

Through their growing local chapters and youth groups, passionate 
people (and not just surfers) are able to bring together their time, 
knowledge and passion to a cause that benefits us all. 

For more information on how you can get involved, or to learn 
more, go to www.surfrider.org.

By Sarah Stokes

The Surfrider Foundation: 
Champions of Surf and Sand

FOR DETAILS CONTACT: Daniel Lewin
310-279-6287 | dlewin@bestversionmedia.com
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BUSINESS PROFILE

By Elyse Glickman

If one of your New Year’s resolutions for 2018 involves 
upgrading your home, a great place to start is the kitchen, the 
physical and emotional heart of your home. While California 
Kitchen Gallery has a stellar reputation among home owners 
for its bathroom and complete home remodels, owners Sam 
Ramti and wife Claudia Rees are proud of their innovative, 
customized work on local homes, using a variety of trends, 
materials and hardware to create looks compatible with their 
diverse clients’ home architecture and lifestyles.

“There is not a category in 
construction that we won’t be 
able to help you with,” says 
Sam. “Our goal is to make the 
easiest and best remodeling 
any homeowner could wish 
for perfectly crafted and hassle 
free. With every job, we strive 
to make your home a place you 
would truly be in love with, 

with features and accents that describe you. We feature a variety 
of styles, from modern to classic, industrial and glam-chic, to 

create a one-of-a-kind 
design that compliments 
your family’s lifestyle and 
interests.”

Services include painting, 
electrical, plumbing, 
framing, carpentry, 
flooring and door and 
window improvements. 
Their showroom also 
features a prolific 
collection of prefabricated 
and custom kitchens 
and bathroom layouts, 
countertops, tiles and 
more. Adds Claudia, 
“We are one of the only 
companies in the San 
Fernando Valley with 
the knowledge, skills, best prices and materials, all under one 
roof, to suit all kinds of needs and budgets. We walk our clients 

through the whole project, give them regular updates on the 
projects while they are in progress, and an accurate estimate of 
when they will be completed.”

Sam and Claudia make it a point to invite their clients to 
actively participate in the project to make sure all the details 
are in place and the end result is to their liking. They credit 
their success to making a connection with their customers, 
and their openness for them to call anytime with concerns or 
questions they might have.

“We’ll be always there for them even if the project is done,” 
says Sam. “As we see it, all of our customers are part of our 
family and we treat them like one. It is safe to say nothing is 
done until it meets our standards and our client’s standards.”

SERVPRO® of Studio City/Valley Village

818-508-7282
Independently Owned and Operated

Like it never even happened.®

24 Hour Emergency Service.

FIRE & WATER DAMAGE
■  Commercial and Residential

■  Trained, Uniformed Professionals

■  Complete Move-Outs

■  Restoration Vendor for Insurance
 Companies Nationwide

CALIFORNIA KITCHEN GALLERY
Kitchen Remodeling Pros

Where Your Dream Kitchen Happens

Visit Our Showroom • Chat With Our Designers

Complete 
Kitchen and  
Bathroom  
Remodeling
• Cabinets
• Countertops
• Flooring
• Tile
• Custom Design

4495 Van Nuys Blvd. 
Sherman Oaks, CA 91403

CA ST Lic #991830

ckgcontractor@gmail.com
www.californiakitchengallery.com(818) 616-4225

California Kitchen Gallery is located at 4495 Van Nuys Boulevard, Sherman Oaks, 
CA 91403, 818-616-4225. Check them out at californiakitchengallery.com. 

7651 Sepulveda Blvd.
Van Nuys, CA 91405

www.AldikHome.com
(818) 988-5970

Floralize Beautify your home with realistic silk fl owers, hand-crafted 
silk fl oral arrangements, or a custom-made silk tree!

California Kitchen Gallery   



Over the past two years, the work of Maxx&Me Photography 
by Maxx Walske has graced the covers of many issues of 
Sherman Oaks South. These family portraits and the lively 

shots inside the covers present the right balance of naturalism and 
fashion magazine flair. 

While many families dream of having lasting portraits created with 
this kind of aesthetic, Maxx has enabled discerning families from 
Sherman Oaks and nearby communities to cature their best moments 
with her lens. On every shoot, she expresses a passion for capturing 
individuals of all ages at their best in a given moment in time.

“The great thing about family photography is that every single subject 
is different, with a completely different story so every day is fun,” 
Maxx observes.

One could argue, in fact, that Maxx&Me Photography is a family 
affair on many levels. Maxx not only specializes in family portraits, 

but also capturing the 
moments that make 
family memories, such 
as weddings, landmark 
anniversaries, newborns 
for birth announcements, 
high school seniors for 
graduation, pets, and 
children at every stage of 
their youth.

“While I have had the 
company for about ten 
years officially, I’ve been 
taking photos since I was 
a child,” she says. “As I 
was growing up, it was a 
favorite hobby I shared 
with my father. I still have 
the first camera he gave 
me but I gave it to my 
daughter, who now shares 
the passion with me. Not 
until I had children did 
I realize how important 
it is to document each 

moment in time. Photos are the only way to preserve my memories of 
them as children. By the same token, I have families that I photograph 
every year and it is so fun to watch their children grow. They become 
part of my family and I sort of become part of theirs.”

Maxx makes it her business to photograph each family as if they were 
her own. Since her children are nearly grown, she asks herself what 
she should commemorate about their childhoods if she had the chance 
to photograph them being little again. She advises many small details 
about the family lifestyle be included to tell a fuller version of their 
unique story. Her clients should consider including pets, grandparents, 
special toys, and other significant mementos that define the family. 

“I try to make sessions fun for the clients so I can more readily capture 
defining moments, and not just a portrait,” she says. “It’s the little stuff 
in between that creates the best memories.” 

Maxx suggests choosing outfits that make the wearers feel confident, 
but steer clear of logos and patterns so the family is in focus 
rather than a garment or outfit.  “Whether you hire a professional 
photographer or capture your memories on your phone, I suggest 
printing these pictures and putting them into albums and frames 
‘the old fashioned’ way, rather than just lean on digital formats. 
Technology is always changing, so in just a few years you may 
not be able to access your digital files because a given format has 
become obsolete.Printed photos are the defining moments and legacy 
you leave for your children and grandchildren.”
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Just Scratching the Surface
Submitted by Danny Golden, Owner, Simple Floors | Photos: Simple Floors

HOME IMPROVEMENT

One of the benefits of solid hardwood flooring is that it can 
be refinished multiple times before it needs to be replaced. 
Depending on the level of traffic your floor gets, it may last 

7-20 years before refinishing becomes a necessity. The average age 
for refinishing is 12 years.

Refinishing can be a DIY project for handy homeowners, but here 
are plenty of pros around too who can restore your floors to their 
original beauty or give them a different finish if you’d prefer.

Solid hardwood floors are quite tough, and new finishes add to their 
ability to withstand scratches, dents, and spills. However, they are 
not indestructible, and there are some things you should keep in 
mind when planning for solid hardwood flooring maintenance and 
care. A little TLC goes a long way with wood flooring.  

Taking Care of Scratches:
Your hardwood floors will get scratches in the protective finish, and 
that is to be expected. Most won’t be visible. Putting on a new top 
coat after 3-4 years can rejuvenate the luster of the floor.

For deeper scratches that are visible, you’ve got several options: 
• Use a cotton swab to apply stain to the scratch.

• Use a scratch kit from the wood manufacturer.

• Use a magic marker of similar color for very small scratches.

• Use a wax stick of the same color as the stain.

•  If your floor is not prefinished, 
you may be able to sand out 
scratches and reapply the finish.

Maintenance and Care 
Q&A:
Q: What cleaning options are bad 
for floors?

A: DO NOT use a steam cleaner 
on hardwood flooring. The 
cleaner will force moisture into 
the cracks and crevices, and that 
is the best way to destroy solid 
wood flooring. Water and vinegar 
have been used for a century or 
more, but it is not recommended 
for today’s floors. Avoid 
ammonia cleaners too. Do not use 
wax on floors with polyurethane 

finishes because they will dull the finish.

Q: Can juice stains be removed from hardwood floors?

A: If the stain has penetrated into the wood, it will be impossible 
to remove without sanding. The good news is that most of today’s 
prefinished hardwood floors stand up to juice, wine, and oil quite 
well. Clean up any spills as soon as they occur.

Q: What should you do if your hardwood floor gets really wet?

A: If the floor gets a good soaking from a pipe leaking or something 
similar, don’t panic. Soak up all the water you can as quickly as 
possible. Use absorbent towels for the purpose. Then, place a fan so 
that it moves air directly over the floor. When it’s summer, turn up 
the air conditioner since ACs are wonderful dehumidifiers.

Q: Can you mop hardwood floors?

A: Yes, but do not make the mop overly wet. Wring it our 
completely so the mop is just damp, use the mop to clean the floor 
and the slight dampness with take up the dust.

For more information on purchasing and maintaining 
your hardwood floors, contact Danny Golden by calling 
818-301-5344 or visitingsimplefloors.com.

For more information about photography services from 
Maxx&Me Photography, call  (818) 986-9391 or contact 
maxxandmephotography.com

By Elyse Glickman

Family to the “Maxx”
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Caring for Your Hardwood Floors

“It’s the little stuff in between that  
creates the best memories.”
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Aesthetic High Quality Porcelain Restoration
with Master Craftsmanship

www.HealthySmilesDentalOffice.com  | 818.788.3168
14622 Ventura Blvd. #202  |  Sherman Oaks, CA 91403
COSMETIC | RESTORATIVE | ORTHODONTICS | RECONSTRUCTIVE | FAMILY DENTISTRY | IMPLANTS | ROOT CANALS 
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Smile Makeover by Dr. Cory Rabonza
Healthy Smiles Dental Office
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Healthy Smiles Dental Office
Smile Makeover by Dr. Cory Rabonza

Aesthetic High Quality Porcelain  
Restoration with  Master Craftsmanship

www.HealthySmilesDentalOffice.com
14622 Ventura Blvd. #202 | Sherman Oaks, CA 91403
COSMETIC | RESTORATIVE | ORTHODONTICS | RECONSTRUCTIVE | FAMILY DENTISTRY | IMPLANTS | ROOT CANALS

Before After

818.788.3168

Y O U R  N E I G H B O R H O O D  D E S I G N E R
The one stop solution for all your design, construction and furnishing 
needs. Whether it’s remodeling or new construction, styling a room  

or furnishing an entire house, we’re here to help! 

CALL TODAY FOR A FREE CONSULTATION
(323) 538-5912 | www.inhanceinteriors.com




